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No.3

An English man's Castle
(FEEAICE > TOH &)

/You may have heard the expression ‘an Englishman loves his

castle’, however what does this really mean? Do all
Englishmen really live in castles? Of course not! But the phrase
does highlight the importance of home ownership as a value in
English society. The Englishman desires ownership of this
castle does not sound quite so poetic though, does it? A high
percentage of English people over thirty years old own their
own homes. Indeed many people in England believe that until
you gain the security provided through home ownership you
have not satisfactorily negotiated life’ s journey. Owning your
own home is seen as important a destination to reach during this
journey as marriage or having children. I was surprised when I
came to Japan and noticed the different attitudes towards home
ownership.

The Englishman’s love of his castle nourishes another well-
known national past time. Do It Yourself or DIY for short. DIY
is the upkeep and general improvement of people’ s properties.
It can be simple decoration or serious renovation. Millions of
English people spend their time working on their homes. Maybe
fixing shelves, installing windows, painting, wall papering,
building extensions; the list is endless. As a consequence of the
British peoples desire to ‘Do It Their selves’ home centers are
a thriving part of the British economy. TV advertising for home
centers is far more common than in Japan. TV programmes
teaching DIY techniques or showing everyday people
attempting DIY can be watched everyday. DIY is as important

\_to the British as convenience stores are to the Japanese.
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